LINDA TRAVIS

THE BRAND RENOVATOR®
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Curiosity is more important than knowledge.
¢ Albert Einstein
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Why choose one when you can have both?

4 )

Delivering the right words starts

with asking the right questions.
¢ Linda Travis

(page down for copywriting portfolio)
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LINDA TRAVIS

THE BRAND RENOVATOR®

4 i

Trained researcher and experienced writer Linda
Travis combines curiosity and knowledge to
deliver compelling copy with a unique voice. For
20+ years Linda has asked the right questions to
uncover hidden value that feeds the creative
process. The result is copy and optimized web
content to address business challenges head on.
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LINDA TRAVIS

THE BRAND RENOVATOR®

PORTFOLIO SAMPLES
(PAGE DOWN)

ABrochure

ACase Study

ADirect Mail

AEmMail Blast

AName

APrint Ad

AProduct Sheet

ASEO i Optimized Web Content
ATagline

ATrade Show Booth

ANebsite Content

COPYWRITINBORTFOLIO

ADDITIONAL EXPERIENCE
ABylined Article

AGhost Writing

AVedia Release

AProfessional Bio

AResearch Report

ASales Cover Letter

ASpeaker One Sheet

SELECTED INDUSTRIES
Anformation Technology (IT)
ABio Tech
AProfessional Services

- Accounting

- Consulting

- Engineering

- Financial Services

- Fitness

- Landscaping

- Recruiting
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Product One Sheet & Brochure (IT

8-page Brochure &
2-sided One Sheet

xxxxxxxxxx

The Power to Compete at a Higher Level }

suppor

HR Service Team
+ workfo
Integrated Tools by e
&
Technology =
Competitive Advantage

Administrative ¢

s«+3> ADP's Major Accounts
Administrative Services Offering

The access you need to compete at a higher level including:
* A team of experts

* A comprehensive integrated tools suife

o A higher level of service

The Challengentroduce a complex,
technologydriven HR solution to mid
sized companies by appealing to both
the Gsuite and HR decision maker.

Copy Samples:

OKSIFREAYSO a ¢F 1AYyS:=
YSEG fS@St 2dzad 332
6602Reé O2LRO0O a,2dz Tl
administrative and compliance burdens
as a Fortune 50 compamybut without

the extensive HR resources to manage
them all. So how will you ever be able to
compete at a higher level? By better

managing your most valuable asgget
& 2dzNJ LIS2 LI S ¢

Client:You really understood what we
needed to convey to our audience and
you delivered it with world class service!
ADP, Inc.
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B2B Web Content

The ChallengeTake the history and
combined expertise of two newly merged
accounting firms and create a cohesive web

: : &
presence under the new identity. ¢ s

SELLERS RICHARDSON HOLMAN & WEST e [HE ATTENTION YOU DESERVE.
Copy Samples HOME | PROFILE | SERVICES | RESOURCES | NEWS | CAREERS | CONTACTUS

63t AYyS0 @

¢KS |
l GGSYyaGaAz2y [ 2dz 58S NI
6t SIFIR AYy0 abl @A3Il GA
acquisitongF YR U0 KI 0 Q& 2 dza
®

14 .
8 - Private Companies Families Specialty Expertise

Eight of the largest High Net Worth Families Employee Benefit Audits,
private companies in seeking independent TIMOs, Col , and

2 dzNJ Of ASy ( a
Birmingham turn to us for planning advice on

602Rée O2LB0 62KSy GK # e e R
who do you turn to for sound business St 1o s, <o o
advice? Private companies face a number ol
financial issues that are fundamental to the ..

I_ong-’Eerm hqal}hvand grpwth of their i
O dZa A y. S a a X ¢ 8 | e 205-278-0001 Phone | 205-278-0003 Fax | Birmingham, AL | Copy(@gh!ZOOE ¢ I

Client: SRHW, LLP WWW.Srhwcpa.com
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http://www.srhwcpa.com/

Overview Brochure (Prof Svcs)

The ChallengeShowcase a professional
FTANYVQa SELISNIAAS
positioning with a static story and
interchangeable insertgiving the firm
flexibility to tailor its message and
credentials to each targeted vertical.

Copy Samples:

Ul It AY SO G¢KS ! RN
l GGSYyaGAz2y | 2dz 5Sa8S
602Re OELE G2 St 02
I ROAOS IyR GGSyda
6f SFR AYyU0 a2KSYy (K

acquisition behind Alaska and the
Louisiana Purchase took place, we were
there. Our experience in handling
O2YLX SE | dzZRAGAY 3T A

Client: SRHW, LLP
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Name & Tagline

The ChallengeFind the common thread acrossw / 2y Yy SOU A2y a 39 [ 2y a
expanding services to ultimately attract the right client profile.

The SolutionNew Name & Tagline

++ talent

Tagline Making the Connections to Recruit Top Talent

Client:We turned to Linda to help us understand how the market perceived us. Her
recommendation to clarify our service offerings and renovate our message to market
ultimately led us to rename the company. This strategy shift helped lead us to our most
successful years in history and ultimately to being named ténthe500list of the Fastest
Growing Private Companies in Amergdavo years in a row.Talent Connections
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Overview Brochure (Bio Tech)

The Challengeantroduce an American
company and its core Bio Tech solutions to
Chinese officials, tempering health concerns
prior to the Beijing 2008 Olympic Games.

Copy Samples:

OAYUNR 062R& 0O2LRO0 a/fStk
fundamental to life. And critical to sustaining
economic growth; from agriculture to

commercial fishing to tourism. Yet

uncontrolled algae growth can quickly put a
chokehold on any and all of these activities,
ONAYIAYI LINPINBaa a2z |

602R& O2 L3ON 24d br¢aibés Dew
lifeintotheage2 ft R LINRPOf SYX®P | &
low-level algicide/bactericide, ALGAXON

HnT O2y0FAya I LINELINASI
0KS I f3AO0OARS Ay &2f dzil A2

Client:POTECH USA Inc.
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