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Curiosity is more important than knowledge.
ςAlbert Einstein

Delivering the right words starts

with asking the right questions.
ςLinda Travis

Why choose one when you can have both?

LINDA TRAVIS

(page down for copywriting portfolio)
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Trained researcher and experienced writer Linda 

Travis combines curiosity and knowledge to 

deliver compelling copy with a unique voice. For 

20+ years Linda has asked the right questions to 

uncover hidden value that feeds the creative 

process. The result is copy and optimized web 

content to address business challenges head on.

LINDA TRAVIS
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PORTFOLIO SAMPLES
(PAGE DOWN)

ÁBrochure

ÁCase Study

ÁDirect Mail

ÁEmail Blast

ÁName

ÁPrint Ad

ÁProduct Sheet

ÁSEO ïOptimized Web Content

ÁTagline

ÁTrade Show Booth

ÁWebsite Content

SELECTED INDUSTRIES

ÁInformation Technology (IT)

ÁBio Tech

ÁProfessional Services

- Accounting

- Consulting

- Engineering

- Financial Services

- Fitness

- Landscaping

- Recruiting

LINDA TRAVIS

ADDITIONAL EXPERIENCE

ÁBylined Article

ÁGhost Writing

ÁMedia Release

ÁProfessional Bio

ÁResearch Report

ÁSales Cover Letter

ÁSpeaker One Sheet
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Product One Sheet & Brochure (IT)
The Challenge:Introduce a complex, 
technology-driven HR solution to mid-
sized companies by appealing to both 
the C-suite and HR decision maker.

Copy Samples: 

όƘŜŀŘƭƛƴŜύ ά ¢ŀƪƛƴƎ ȅƻǳǊ ōǳǎƛƴŜǎǎ ǘƻ ǘƘŜ 
ƴŜȄǘ ƭŜǾŜƭ Ƨǳǎǘ Ǝƻǘ ŜŀǎƛŜǊΦέ

όōƻŘȅ ŎƻǇȅύ ά¸ƻǳ ŦŀŎŜ ǘƘŜ ǎŀƳŜ 
administrative and compliance burdens 
as a Fortune 50 company ςbut without 
the extensive HR resources to manage 
them all. So how will you ever be able to 
compete at a higher level? By better 
managing your most valuable asset ς
ȅƻǳǊ ǇŜƻǇƭŜΦέ

Client:You really understood what we 
needed to convey to our audience and 
you delivered it with world class service! 
ADP, Inc.

8-page Brochure & 
2-sided One Sheet
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B2B Web Content
The Challenge:Take the history and 
combined expertise of two newly merged  
accounting firms and create a cohesive web 
presence under the new identity.

Copy Samples:

όǘŀƎƭƛƴŜύ ά¢ƘŜ !ŘǾƛŎŜ ¸ƻǳ bŜŜŘΦ ¢ƘŜ 
!ǘǘŜƴǘƛƻƴ ¸ƻǳ 5ŜǎŜǊǾŜΦέ

όƭŜŀŘ ƛƴύ άbŀǾƛƎŀǘƛƴƎ олҌ ƳŜǊƎŜǊǎ ŀƴŘ 
acquisitions ςŀƴŘ ǘƘŀǘΩǎ Ƨǳǎǘ ǿƛǘƘ hb9 ƻŦ 
ƻǳǊ ŎƭƛŜƴǘǎΦέ

όōƻŘȅ ŎƻǇȅύ ά²ƘŜƴ ǘƘŜ ŎƻƳǇŀƴȅ ƛǎ ȅƻǳǊǎΣ 
who do you turn to for sound business 
advice? Private companies face a number of 
financial issues that are fundamental to the 
long-term health and growth of their 
ōǳǎƛƴŜǎǎΧΦέ

Client:SRHW, LLP             www.srhwcpa.com

http://www.srhwcpa.com/


LTRAVIS@BRANDRENOVATOR.COM COPYWRITINGPORTFOLIO 404.325.7959     

Overview Brochure (Prof Svcs)
The Challenge:Showcase a professional 
ŦƛǊƳΩǎ ŜȄǇŜǊǘƛǎŜ ŀƴŘ άŀŘǾƛŎŜ Ҍ ŀǘǘŜƴǘƛƻƴέ 
positioning with a static story and 
interchangeable inserts,giving the firm 
flexibility to tailor its message and 
credentials to each targeted vertical.

Copy Samples:

όǘŀƎƭƛƴŜύ  ά¢ƘŜ !ŘǾƛŎŜ ¸ƻǳ bŜŜŘΦ  ¢ƘŜ 
!ǘǘŜƴǘƛƻƴ ¸ƻǳ 5ŜǎŜǊǾŜΦέ

όōƻŘȅ ŎƻǇȅύ ά²ŜƭŎƻƳŜ ǘƻ {wI²Σ ǿƘŜǊŜ 
ŀŘǾƛŎŜ ŀƴŘ ŀǘǘŜƴǘƛƻƴ Ǝƻ ƘŀƴŘ ƛƴ ƘŀƴŘΧΦέ

όƭŜŀŘ ƛƴύ ά²ƘŜƴ ǘƘŜ ǘƘƛǊŘ ƭŀǊƎŜǎǘ ƭŀƴŘ 
acquisition behind Alaska and the 
Louisiana Purchase took place, we were 
there. Our experience in handling 
ŎƻƳǇƭŜȄ ŀǳŘƛǘƛƴƎ ƛǎǎǳŜǎΧΦέ

Client:SRHW, LLP
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The Challenge: Find the common thread across Iw /ƻƴƴŜŎǘƛƻƴǎ ϧ /ƻƴǎǳƭǘƛƴƎΣ [[/Ωǎ
expanding services to ultimately attract the right client profile.

The Solution: New Name & Tagline

Tagline: Making the Connections to Recruit Top Talent

Client: We turned to Linda to help us understand how the market perceived us. Her 
recommendation to clarify our service offerings and renovate our message to market 
ultimately led us to rename the company. This strategy shift helped lead us to our most 
successful years in history and ultimately to being named to the Inc. 500list of the Fastest 
Growing Private Companies in America ςtwo years in a row.Talent Connections

Name & Tagline
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Overview Brochure (Bio Tech)
The Challenge: Introduce an American 
company and its core Bio Tech solutions to 
Chinese officials, tempering health concerns 
prior to the Beijing 2008 Olympic Games.

Copy Samples: 

όƛƴǘǊƻ ōƻŘȅ ŎƻǇȅύ ά/ƭŜŀƴ ǿŀǘŜǊΦ LǘΩǎ 
fundamental to life. And critical to sustaining 
economic growth ςfrom agriculture to 
commercial fishing to tourism. Yet 
uncontrolled algae growth can quickly put a 
chokehold on any and all of these activities, 
ōǊƛƴƎƛƴƎ ǇǊƻƎǊŜǎǎ ǘƻ ŀ ƘŀƭǘΦέ

όōƻŘȅ ŎƻǇȅύ ά![D!9-GON 247 breathes new 
life into the age-ƻƭŘ ǇǊƻōƭŜƳΧΦ !ǎ ŀ ǳƴƛǉǳŜΣ 
low-level algicide/bactericide, ALGAE-GON 
нпт Ŏƻƴǘŀƛƴǎ ŀ ǇǊƻǇǊƛŜǘŀǊȅ ΨŎŀǊǊƛŜǊΩ ǘƘŀǘ ƘƻƭŘǎ 
ǘƘŜ ŀƭƎƛŎƛŘŜ ƛƴ ǎƻƭǳǘƛƻƴΧΦέ

Client: POTECH USA Inc.


